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Message From President Ed Hoffman 
 Welcome to the inaugural issue of the MGO Newsletter. 
We want all of you to know we’re working hard to make 
Michigan Gun Owners the best gun rights organization in 
Michigan. Over the past few years MGO has done some 
great things. One of the first things we did was to form a 
partnership with two great firearms organizations.  
 Michigan2a was formed to instruct kids on what to do if 
they found a gun: STOP … DON’T TOUCH ...LEAVE THE 
AREA ... TELL AN ADULT. 
 The second organization was the Shooters Alliance for 
Firearm Rights (SAFR). SAFR is the organization in 
Lansing fighting for the rights of ALL gun owners in 
Michigan. Their political team has some of the best people 
working with legislators in Lansing to get the right bills 
passed and to block those bills that work against our rights 
as gun owners. 
 MGO started out slowly and has grown to over 2,500 
members. Most are Associate Members that come to the 
website and see what we’re all about. Then many have 
become Contributing Members by sending in a one-, 
three-, or five-year membership. 
 We realize we are not the only group in Michigan doing 
good things for people. MGO has often made donations  
to other groups to help them accomplish their goals. 
Benefit4Kids is one example of just such a group.   
 In the last year, we have had local gun clubs see the 
extent of our involvement and request affiliation, which we 
look forward to gladly. It costs them nothing and affords 
them some great benefits.  
 So, sit back and enjoy this newsletter. And I hope to see 
you posting on the message board and at a local event in 
your area soon.  

_____________________ 
 

 
 

MGO's "Packages for Patriots" Program  
a Resounding Success 

 The 1171st Area Medical Command Unit from Detroit, 
and deployed in Iraq, was chosen to receive our thanks in 
the form of gift packages.  
 MGO sent baby wipes, foot powder, “Gunzilla” gun 
cleaner (made right here in Michigan), MGO hats and 
MGO t-shirts. MGO also included a generous supply of 
MUCC’s “Michigan Out-of-Doors” magazine and 
“Michigan Outdoor News.” 
 The cost for this program was paid for by the generous 
support of MGO members, and through individual and 
corporate donations. 
 The following letter was sent from the Commander: 

Department of the Army 
1171 Area Support Medical Company 

APO AE 09342 
March 3, 2007 

Good Morning, 
 I'd like to thank you for your support to the soldiers in the 1171st 
Area Support Medical Company serving in Iraq. I truly appreciate all 
the time and care you took in compiling, packaging and sending us the 
care packages. Your dedication to supporting us and our country is 
extremely patriotic. 
 I'm so pleased that you donated such a wonderful gift. Our Soldiers 
are performing excellent over here and their family members, friends 
and communities back home should be very proud of them. I am eager  
to bring all of them back home as soon as our mission is complete. I am 
convinced that we are doing our part to support U.S. and Coalition 
Forces to end evil tyranny in Iraq and pave the way for a free and 
democratic society. 
 Your efforts in keeping our Soldiers’ morale high with your dedicated 
and extremely thoughtful actions are greatly appreciated. On behalf of 
all the 1171st Area Support Medical Company Soldiers, thank you 
again for your truly outstanding support. 
Sincerely, Steven Aguinaga, Major, US Army, Commanding 

Visit MGO at  

Outdoorama 
Booth #5521 

Rock Financial Showplace 
Novi, Michigan 
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MGO Partners & Affiliates 

Benefit4Kids 
21660 23 Mile Road 
Macomb, MI 48044 

Capitol City Rifle Club 
P.O. Box 707 

Okemos, MI 48805-0707  

Civilian Marksmanship Program 
PO Box 576 

Port Clinton, OH 43452  

Howell Gun Club 
3210 Jewell Road 
Howell, MI 48843 

Livingston Conservation  
& Sports Association 

8532 McClements Road  
Brighton, MI  48114-8775  

Livingston Gun Club 
2440 Hunter Road 
Brighton, MI 48116 

Michigan 2A 
http://michigan2a.org/ 

Michigan United Conservation Clubs 
2101 Wood Street 

Lansing, MI 48912-3785 

MW Instructors Club  
6646 Sutton Road 
Britton, MI 49229 

Shooters' Alliance for Firearms Rights 
PO Box 205 

Hillsdale, MI 49242 

For information on teaming up with MGO, 
please call 877-ASK-MGO1 

First Annual MGO Hunting Scholarship 
 In January of 2007, MGO announced its first annual hunting scholarship. 
Hunting has long been a Michigan tradition enjoyed by many, including those 
with disabilities. For someone with a disability, hunting may be more challeng-
ing, but it can still be a rewarding experience. 
 In that spirit, MGO selected Rod Welch of Alma, MI, to receive a Michigan 
Ranch Management hunt of a Red Stag Deer. 
 Rod’s hunt took place at the 
500-acre Super G Ranch, on the 
morning of February 5, 2007. 
Rod did a great job. After trudg-
ing through thickly wooded, 
snow-covered terrain for hours 
in freezing temperatures, we 
spied a small herd of stag 
through some very dense cover. 
He found a place where he could 
hide himself and picked out a 
nice hind. Rod waited very 
patiently for a clear shot through 
all the trees and fired a well-
placed shot that dropped the 
animal in its tracks. 
 Future scholarship hunts are 
planned, so if you know of a 
worthy recipient, please contact 
MGO at 877-ASK-MGO1. 

_________________________________________________________________ 
 

MGO Lends a Helping Hand to Benefit4Kids 
 After being contacted by our friends at Benefit4Kids, and told about their 
new trailer, we knew it was a great way to help out a worthy cause. For a 
donation to this great organization, they allowed us to put our graphics on the 
side of the trailer. 
 Benefit4Kids was founded in 1998 with its primary mission to grant the 
outdoor wishes of children with life threatening and life limiting illnesses. 
Benefit4Kids works to help these children experience the outdoors through 
several children’s programs. Benefit4Kids also works closely with several 
children’s camps designed to work with injured and ill children. 
 If you or your organization would like to help this hard working group that 
is dedicated to helping kids, please contact them with your donation. 
 To learn more about Benefit4Kids, please visit http://www.b4k.org. 
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 In case you haven’t noticed yet, there are no longer 
Google Ads on any MGO web pages. 
 In January 2007, MGO signed up for and was approved 
by Google for their AdSense program. This program, 
which monitors a participating publisher’s web page 
content and then serves relevant ads within those pages, 
pays a small amount of money each time an ad is dis-
played and even more when one of these ads is “clicked.” 
MGO participated because it was thought that the popu-
larity of its web site could be used to help defray some of 
its operating expenses. It’s not much money but it does 
help pay the bills. 
 On May 30th, MGO was served notice by Google that it 
had disabled ad serving to MGO’s pages citing that:  

“AdSense publishers are not permitted to place Google 
ads on sites with content related to certain weapons and 
weapon accessories, such as firearms, balisongs, butterfly 
knives, and brass knuckles.” 

 After requesting further clarification, MGO was also 
informed that its account was “approved in error” and that 
Google prohibits “both the sale of and promotion of the 
sale of guns and also general promotion of firearms in 
general.” 
 When applying for the Google AdSense program, pro-
spective publishers are asked to review and abide by their 
“Google AdSense Online Standard Terms and Conditions.” 
These terms and conditions say nothing about a prohibi-
tion on firearm-related content. So where’s the catch? The 
terms and conditions state that publishers are subject to 
continued compliance with their program policies. Aha! 
Not included in the terms and conditions, but in a com-
pletely different “policies” document, we find this gem:  

Sites displaying Google ads may not include:  
Sales or promotion of weapons or ammunition  
(e.g., firearms, fighting knives, stun guns)  

 During the 5-month period that MGO was a participa-
ting publisher, various ads were served including ads for 
Michigan CPL training, weapons and self-defense training, 
hunting-related items and activities, police equipment, 
armed security jobs, and even ads for the Brady Campaign 
to Prevent Gun Violence. For the most part, the ads were 
indeed relevant. Of course this begs the question: If the ads 
were relevant, why can’t MGO publish them? The people 
advertising Michigan CPL training paid Google to have 
their ad placed on relevant web pages. Whose pages would 
be more relevant than MGO’s? Quite possibly these ads 
may have also been “approved in error.” Either that or 
maybe they are just more inclined to take money from 
firearm-related advertisers than they are to pay it out to  
the sites that publish the ads. 
 In their final notice to MGO, Google stated: 

“Google believe [sic] strongly in freedom of expression 
and therefore offer [sic] broad access to content across the 
web without censoring results. At the same time, we  

(Anti-Gun, continued in next column) 

Godspeed John Johnson 
 Michigan Gun Owners 
lost one of their own in 
2007. John Johnson was a 
father, husband and 
firearms rights activist of 
the finest kind. He was 
one of the charter mem-
bers of Michigan Gun 
Owners. He will be well 
remembered for his 
passion, integrity and 
honesty both as a person 
and as a businessman.  
 We miss you John! 
 

_________________________ 
 

Gun Safety Tips 
The fundamental NRA rules for safe gun handling are: 
 1. ALWAYS keep the gun pointed in a safe direction. 
 This is the primary rule of gun safety. A safe direction 
means that the gun is pointed so that even if it were to go 
off it would not cause injury or damage. The key to this 
rule is to control where the muzzle or front end of the 
barrel is pointed at all times. Common sense dictates the 
safest direction, depending on different circumstances.  
 2. ALWAYS keep your finger off the trigger until ready 
to shoot. 
 When holding a gun, rest your finger on the trigger 
guard or along the side of the gun. Until you are actually 
ready to fire, do not touch the trigger.  
 3. ALWAYS keep the gun unloaded until ready to use. 
 Whenever you pick up a gun, immediately engage the 
safety device if possible, and, if the gun has a magazine, 
remove it before opening the action and looking into the 
chamber(s) which should be clear of ammunition. If you do 
not know how to open the action or inspect the chamber(s), 
leave the gun alone and get help from someone who does. 

_________________________ 
(Anti-Gun, continued from previous column) 

reserve the right to exercise editorial discretion when it 
comes to the sites on which we choose to display them in 
our AdSense program.”  

 Does Google’s “editorial discretion” equate to anti-gun 
censorship? MGO’s experience is not an isolated case. Ironic-
ally, when using Google’s internet search engine to do some 
basic research, the key words “Google anti-gun” yielded 
142,000 hits. A little browsing brought to light many instances 
of Google’s editorial discretion trumping the fair and legal 
trade of firearm-related merchandise and services. With 
firearms being the foundation of $30 billion dollars in annual 
sales made up from the hunting, fishing, law enforcement 
and self-defense industries, Google defies logic by rejecting 
firearm-related ads in order to take a political stance.  
 So, is Google anti-gun? You decide. 
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